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Find winners







Facebook public figure pages are still awesome:



But professional profiles are most effective:



Now we can make our profiles “professional” to be able to 
boost:



Boost your pinned post:



But  in Ads Manager on Twitter:



Yes, pay for the blue checks



Make your public figure page on LinkedIn, too:



Repurpose  to LinkedIn:



10% rule applies everywhere:



Google LSA is an extension of Dollar-a-Day:



Dominate searches on your name:



Set the entity home:



For every object:



Hack the knowledge graph:



Push more social signals:



The 4 Stages of the Content Factory

PRODUCE PROCESS POST PROMOTE

Zoom/Podcast/
Speaking

Podcasts
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iCloud Photos

Descript
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Thank you 
Machine

Dollar a Day 
Ads

Social 
Commenting

Roundup/Listicles



Topic Wheel

= knows them already



Link signals:



I made a tweet 3 days ago:



Repurposed to LinkedIn:



Now an article:



Posted on Twitter:



And back into social shares:



Tell stories:

5 years later.



How many of these are my posts?



Check your name (personal and company):



To join the Google dance:



Podcast + book is the ultimate SEO hack:



But you can simply repurpose Zoom calls:



Welcome!

The point of this training is to show 
you how to:

Unlock the power of paid ads through microtargeting

Get more customers for less money using proven ads strategies, we've 
spent $1 Billion on

Generate new customers for your existing offers by effectively utilizing 
testimonials and social proof.

Take advantage of Facebook Ads, Google, LinkedIn, and TikTok’s ad 
platforms and let them do the heavy lifting for you.



What is Dollar-A-Day?

A testing methodology to find your customers, 
spend less on Ads, and get a higher ROAS…

It’s the tool that’s allowed us to spend $1 Billion in 
online advertising over 17 Years



What is Dollar-A-Day?



What is Dollar-A-Day?

It doesn’t have to be only $1/day

The point of this testing strategy is to generate 
awareness, engagement, and conversions with as little 

risk as possible.



Who is Dollar-a-Day For?

● Small Businesses
● Growing Personal Brands
● Agencies
● Coaches
● Course Sellers

● Targeting Individuals
● SaaS
● Sports Teams
● etc.



In short: 

Businesses with happy customers who can 
leverage content and are ready to make more 
revenue with less ad spend.

Who is Dollar-a-Day for?



Who is Dollar-A-Day is NOT for?

● Beginners with no proven offers or happy customers 

● Businesses who don’t want to record themselves/have no 

testimonials and can’t get them

● People who care more about getting a quick buck 

instead of providing value to their customers or clients



Jason Wiser grew his B2B software company to over 1 million installs using the 
Dollar a Day Strategy and some light  coaching from us.

Example of Dollar-a-Day in action



Bryan Eisenberg

Sear Botched Home Repair

After a botched home repair, His 
mom wrote  letters that were 

ignored, So we used the  
Dollar-a-Day to Target Sears 

executives.

Example of Dollar-a-Day in action



Here’s my advice:

● You need only target the executives at Sears in their headquarters city--the Chicago are +/- 50 
miles.

● Have it be a regular blog post that can live anywhere-- Mia’s blog, a throwaway blog, or whatever. 
Then promote it from a public figure page for Esther or any other Facebook page. Happy to lend 
mine, if you’d like. Doesn’t have to be a dark post.

Mia Wrote:

Many, many thanks for your willingness to help with the Sears thing. After many calls and emails, I finally 
got exactly what we asked for—and what was fair. It’s in writing, signed  and sent: A settlement offer for 
a full 50% discount off the contracted price of the job.

I hope we never need to in the future, but some day I’d love to watch your strategy in action. I’m sure it's 
powerful!

Best-

Mia

Big companies sometimes take a while to react, but they ALWAYS cry uncle with this strategy.

Example of Dollar-a-Day in action



Retargeting Revenue

Golden State Warriors 
Were Looking To Capitalize 

Using Retargeting 
Audiences With 

Dollar-a-Day 

$1 into $38 at scale for the 
Golden State Warriors using 

Dollar-a-Day Retargeting 
Strategy.

Example of Dollar-a-Day in action



Retargeting Revenue

Example of Dollar-a-Day in action



Where I’ve taught Dollar-a-Day:



Where I’ve been featured:

https://www.youtube.com/watch?v=PSKl2aYO_3U
https://web.facebook.com/watch/?v=10101936759590239


Just some of whom we’ve worked with:



How Dollar-A- Day works        



6 Steps

6 Steps to making Dollar-a-Day work for 
You 



Setting up tracking on your digital ads 
platforms

Step 1: Digital Plumbing



Step 1: Digital Plumbing



Determine your goals for the next 90 days with ads 
and what you’re targeting…

These Could Include…

- Leads for Your Agency

- Leads for Your Webinar

- Leads for Real Estate

- Sales For Your Offer

- Booked Calls

- Etc…

Step 2: Goals



Here’s an example:

For Webinarwins.com, Parker wants webinar 
leads for under $10 in order to be profitable…

Step 2: Goals



Step 2: Goals

Using this method, 
we map out our 
Goals for each



Find or make content for yourself and 
use endorsements of others

The point of this is to establish credibility for 
yourself, while also moving the needle towards 

conversions for your audience.

Step 3: Content



Dollar-a-Day
Layering Technique

Step 3: Content



Dollar-a-Day
Layering Technique

Step 3: Content



Step 3: Content



Step 3: Content



Step 3: Content



The “Why” Video

Step 3: Content



Alex Berman Example

Third Party endorsements can look like this

Grant Cardone Example

Step 3: Content

https://www.facebook.com/getfound/videos/789772284711543/
https://twitter.com/ParkerNathans/status/1605332328049672193?s=20


Use One-Minute videos for promotion

Here’s an example

Step 3: Content



Step 3: Content - The Influence Generator



Step 3: Content - The Influence Generator

Map your Personal Branding



Step 3: Content



Step 3: Content

How many of you have content you 
could leverage for this?

PRODUCE PROCESS POST PROMOTE

Zoom/Podcast/Spe
aking

Podcasts
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Descript
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Content Library
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Upload Your Lists or Customers

Ad platforms are data machines, and so the more data we can feed it initially, 
the better it’s likely to perform.

Step 4: Targeting



Set up your target audience

You can do this on all ads platforms. Do you want to see 
an example with Facebook?

Step 4: Targeting



Rule of  10

10% engagement rate
10 snippets from 1 interview or video

1 in 10 ads is a winner

Step 4: Targeting



x

10% Engagement Rate

CONTENT AUDIENCE

Step 4: Targeting



Caleb Guilliams

B2B Lead Gen

Now a lighthouse for life 
insurance with a 38% link 
click rate.

Over 200% higher CTR than 
industry average…

Step 4: Targeting



x

10% Engagement Rate

Caleb Guilliams Content People That Know Caleb 
Guilliams

Step 4: Targeting



Jake Paul

Influencer Marketing

Selling an interactive course 
targeting his content with his 

audience.

Like this.

Step 4: Targeting

https://drive.google.com/drive/folders/1i3s91BiX78RLkUkuoICJaaDUv60U3vZI


x

10% Engagement Rate

Jake Paul Content People That Know Jake Paul

Step 4: Targeting



Grant Cardone

Targeting With Video

Sharing his tips on getting 
attention in video (and us using 

that video)

Step 4: Targeting

https://www.facebook.com/getfound/videos/789772284711543/


x

10% Engagement Rate

Grant Cardone Content People That Know Grant 
Cardone

Step 4: Targeting

https://www.facebook.com/getfound/videos/789772284711543/


10 Snippets from Content

Step 4: Targeting



1/10 Ads is a Winner

Step 4: Targeting

Winner

Statistically, 1/10 Ads Will Perform The Best



Once you’ve done your plumbing and produce consistent and constant content, you must 
amplify it.

Step 5: Amplification

https://blitzmetrics.com/dpg/


Step 5: Amplification / Troubleshooting



Authority not high enough

THE 3 COMPONENTS OF AUTHORITY

Step 5: Amplification / Troubleshooting



The Hook is VITAL

Step 5: Amplification / Troubleshooting



Step 6: Optimization



Adjust for the Platform

Step 6: Optimization

Content Targeting

● Specific Handles

● Specific companies 
& Organizations

● Custom audience
● Interests
● Untargeted



Adjust for the Platform

Step 6: Optimization



Adjust for the Platform

Step 6: Optimization



This strategy has been 
tried and tested

Whether you have $100k or under $5k to spend on ads.



You don’t need to be a marketing 
genius or have the “perfect” offer… 



You don’t need to have thousands of 
followers or be famous online…



What you do need is the right 
training and guidance to promote 

your online ads effectively.



Today’s Special Offer

Dollar-A-Day Coaching Program

Get 6 weeks guest appearance on my podcast and 
support with a guarantee of success for online 

advertising



Your complete guide to setting up 
tracking and having your boxes checked 

off before you spend money.

WEEK 1: DIGITAL PLUMBING

WEEK 1: Digital Plumbing



This includes:

❏ Creating your Facebook Ads account using Business Manager.
❏ Creating your own Google Ads account and tie it to the Google My Client 

Center(MCC).
❏ Creating your own Google Analytics account.
❏ Creating your own Google Tag Manager(GTM) account.
❏ Publishing your own GTM container and tags to the website.
❏ Facebook instant articles.
❏ Google AMP(Accelerated Mobile Pages).

WEEK 1: Digital Plumbing



How to set up tangible goals for your ads to 
hit and giving you the tools to make it a 

reality, without doing anything crazy. 

WEEK 2: GOALS

WEEK 2: Goals



This includes:

❏ Defining your mission(start with WHY) and identify the desired outcome 
and customer segments.

❏ Identifying your primary goal(s) in the next 90 days.
❏ Determining your target Cost per Acquisition(CPA) or Return On Ad 

Spend(ROAS)
❏ Determining your ad budget relative to your campaign goals(optimizing for 

clicks, page likes, form submissions, etc.).
❏ Choosing one key metrics for each funnel stage: Awareness, Consideration, 

and Conversion(#ACC).
❏ Developing your own brand via the six phase of the Personal Branding 

Course.

WEEK 2: Goals



How to leverage existing or new 
content and spark a tidal wave of 
more sales and clients through 

endorsements.

WEEK 3: CONTENT

WEEK 3: Content



This includes:

❏ Assembling a list of third-party endorsements, specially positive mentions 
from high-authority sites.

❏ Creating a 3-minute “Why” video.
❏ Setting up a Content Library.
❏ Mapping out one-minute videos.
❏ Creating promotional content to drive conversions.
❏ Determining your one question.
❏ Gathering content by stage of the #ACC funnel, addressing a key for each 

persona.

WEEK 3: Content



Letting ads platforms do the heavy lifting 
for you. How to target the right people, 

at the right time, for the right offer.

WEEK 4: TARGETING

WEEK 4: Targeting



WEEK 4: Targeting

This includes:

❏ Importing your customers and lead emails into Facebook, LinkedIn, Twitter, 
and Google as custom audiences.

❏ Building targets on Facebook and Twitter-direct interests, closest 
competitors, common interests you customers share, industry influencers 
you customers and competitors follow, and people working in media.

❏ Creating a 1% lookalike audience for each major landing page, thank you 
page and email list.

❏ Amplifying a video and create video remarketing audiences.
❏ Creating 1, 30, and 180-day audiences(Website Custom Audiences), 

site-wide, for each major landing page and thank you page.



The same strategy we’ve used to spend 
$1 Billion in ad spend over 17 years and 

how to seamlessly copy us for your own 
offers.

WEEK 5: AMPLIFICATION

WEEK 5: Amplification



WEEK 5: Amplification

This includes:

❏ Boosting the top 3 to 5 Facebook posts to at least one saved audience per 
persona.

❏ Boosting optimization:4 stages.
❏ Setting up remarketing ads for 1-day landing page abandoners on Google 

Ad and Facebook.
❏ Creating media inception ads using Dollar-a-Day strategy.
❏ Using tracking(UTM) parameters in the URL, for each unpublished post, 
❏ Creating unpublished posts and boost for website clicks and conversions.



Using the data given to us by ad platforms 
to adjust or scale up quickly and efficiently 

(and without risk) 

WEEK 6: OPTIMIZATION

WEEK 6: Optimization



WEEK 6: Optimization

This includes:
❏ Applying Metrics Decomposition.
❏ Comparing the current period against the last period.
❏ Using Audience Insights, create a new saved audiences.
❏ Reviewing budget allocation by channel and ad set based on 

performance(watch for statistical noise).
❏ Increasing relevance, positive and negative audiences.
❏ Listing 3 to 5 top recommendations to execute in the next 7 days.
❏ Applying Top N to the data set and explain the results in terms of Goals, 

Content and targeting each level.
❏ Refining lookalike audiences.
❏ Updating the Success Tracker.



17 Years of experience
packed into 6 weeks
of coaching



Dollar-a-Day Coaching Program:

Week 1: Digital Plumbing
Your complete guide to setting up tracking and having your boxes 
checked off before you’re spending money.

Week 2: Goals
How to set up tangible goals for your ads to hit and giving you the 
tools to make it a reality, without doing anything crazy.

Week 3: Content
How to leverage existing or new content and spark a tidal wave of 
more sales and clients through endorsements.

Week 4: Targeting
Letting ads platforms do the heavy lifting for you. How to target the 
right people, at the right time, for the right offer.

Week 5: Amplification
Letting ads platforms do the heavy lifting for you. How to target the 
right people, at the right time, for the right offer.

Week 6: Optimization
using the data given to us by ad platforms to adjust or scale up quickly 
and efficiently(and without risk)



How do I know this program will help me?



Jason Wiser grew his B2B 
software company to over 1 
million installs using the Dollar a 
Day Strategy and some light  
coaching from us.

Jason Wiser



Jeremy Slate

Jeremy Slate 
made a $997 
sale just 2 days 
into Launching 
Dollar-a-Day for 
his program.

https://www.youtube.com/watch?v=HVfjkqv5ogw


Plus hundreds of others



To recap, you’re getting:

● Live coaching from Dennis Yu 
for six weeks.

● Structured exercises.
● Guides that can help you 

follow the process.
● Online support.



When you hop in today, 
you’re also getting 

Bonuses.



Bonus 1: We’ll Make you a contributor on a  DR60 site (High SEO 
Impact for your brand)

Get more engagements, site visits, and recognition 
online

Dollar-a-Day Program



What does this mean?

● More impressions for your website in Google
● 5x traffic in some cases
● SEO dominance in your industry
● The services other clients pay $2,000 for are free 

when you join the Dollar-a-Day Coaching 
Program.

($1,500 Value)

Dollar-a-Day Program



Bonus 1: We’ll Make you a contributor on a  DR60 
site (High SEO Impact for your brand)

When You Join Dollar a Day Today…

($1,500 Value - FREE)

Dollar-a-Day Program



Bonus 2: Digital Plumbing Courses

Our full detailed course on how to set-up ad 
tracking properly and measure data the right way.

($189 Value)

Dollar-a-Day Program



Bonus 2: Digital Plumbing Courses

Dollar-a-Day Program



Why is Digital Plumbing CRUCIAL to your success 
with Ads?

Any amount of money you spend with online ads 
without knowing your numbers is like lighting it 
on fire…

In our Digital Plumbing Course, you’ll see how 
to do that and NEVER overspend on 
unsuccessful ads again… 

($189 Value)

Dollar-a-Day Program



Bonus 2: Digital Plumbing Courses

When you join Dollar-a-Day Today

($189 Value - FREE)

Dollar-a-Day Program



Bonus 3: TikTok Ads Course

The ultimate course on TikTok from the man who 
wrote the book on TikTok advertisements.

($1,497 Value)

Dollar-a-Day Program



Why Should I Care About TikTok Ads?

● Fastest Growing Social Media App In History.
● 1 Billion Global Active Users.
● Cheap CPA (when you use Dollar a Day).
● Perfect for Business Owners Looking For An 

Edge in 2023.

($1,497 Value)

Dollar-a-Day Program



Bonus 3: TikTok Ads Course
Here’s what’s included:

24 Videos Giving You Detailed Steps To Making TikTok The Most 
Profitable Thing You Can Do In 2023.

Dollar-a-Day Program

($1,497 Value)



Bonus 3: TikTok Ads Course

When you join Dollar-a-Day Today

($1,497 Value - FREE)

Dollar-a-Day Program



Bonus 4: Hire your first VA Guide

The guide on how to hire your first VA and automate your 
services, made by someone with over 300 active VAs. 

($497 Value)

Dollar-a-Day Program



Bonus 4: Hire your first VA Guide

When You Join Dollar a Day Today

($497 Value - FREE)

Dollar-a-Day Program



To Sum it Up:

● 6 Weeks of Coaching Through The Dollar a Day Program ($7,997 VALUE)

● Make You A Contributor on a DR60 Site For SEO Impact ($1,500 VALUE)

● Complete Digital Plumbing Course For Ads Tracking ($189 VALUE)

● Complete TikTok Ads Course For 2023 ($1,497 VALUE)

● Hire Your First VA Guide ($189 VALUE)

REAL WORLD VALUE: $11,372 



Give you the tracking systems to never 
worry about spending thousands on 

unconverting ads again…

REAL WORLD VALUE: $11,372 

You Do The Math:

If all Dollar-a-Day did was…



Give you the tracking systems to never worry about spending 
thousands on unconverting ads again…

REAL WORLD VALUE: $11,372 

Would it be worth it?

If all Dollar-a-Day did was…

You Do The Math:



Unlock the power of Facebook Ads, YouTube Ads, TikTok Ads, and 
LinkedIn Ads and scale your existing offers to AT-LEAST an 

additional 20% revenue…

REAL WORLD VALUE: $11,372 

Would it be worth it?

If all Dollar-a-Day did was…

You Do The Math:



Use your existing results to release a tidal wave of referrals, sales, 
and interested leads for your offer…

If all Dollar-a-Day did was…

You Do The Math:

Would it be worth it?

REAL WORLD VALUE: $11,372 



Standard Price:

● 6 Weeks of Coaching Through The Dollar a Day Program ($7,997 VALUE)

● Make You A Contributor on a DR60 Site For SEO Impact ($1,500 VALUE)

● Complete Digital Plumbing Course For Ads Tracking ($189 VALUE)

● Complete TikTok Ads Course For 2023 ($1,497 VALUE)

● Hire Your First VA Guide ($189 VALUE)

STANDARD PRICE: $2,497



Special Webinar Price:

● 6 Weeks of Coaching Through The Dollar a Day Program ($7,997 VALUE)

● Make You A Contributor on a DR60 Site For SEO Impact ($1,500 VALUE)

● Complete Digital Plumbing Course For Ads Tracking ($189 VALUE)

● Complete TikTok Ads Course For 2023 ($1,497 VALUE)

● Hire Your First VA Guide ($189 VALUE)

SPECIAL WEBINAR PRICE: $1,497

For the next 30 minutes Only Use Coupon Code: Parker 



Our Crazy Guarantee:

If you already have sales and satisfied customers for your offer, we 
guarantee a 20% increase in your revenue within three months,

Or you’ll pay nothing!



THIS MEANS…

If you already have sales and happy customers, a Dollar a Day is 
your ticket to getting more of them at scale and for less money

If you follow our steps, you don’t have pay 
anything.

IT’S ACTUALLY RISK-FREE



THIS PROGRAM DOESN’T NEED TO BE RUN BY YOU 
SPECIFICALLY

You can delegate to your head marketing person or VA to do this for 
you! 



SPECIAL 
ACTION

TAKER BONUS



FOR THE FIRST 10 
BUYERS:

Get a call with Dennis Yu for 
FREE when you register.

($1,497 Value)



DOLLAR-A-DAY 
COACHING 
PROGRAM

An $11,372 value offer, yours today for just $1,497.

PROMO CODE: Parker
Go to: 

YourContentFactory.com/dad/
The offer is only good for 

30 minutes.

http://blitzmetrics.com/dad/
http://blitzmetrics.com/dad/

